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Wis are Just in Receipt

0 a Line of

--Shell Combs Pins,

Hair Ornaments,.
.

' Also a ew Stock of Human Hair Goods or oar

HairdressingDepartment

These Goods are now on Display.

iss-M- . E. Kiilean
Hotel Street, Arlington Block.

Woolen Blankets

Comforters
Just in Time for the Gold

Comforters.

Handsome

and
Etc.

Wo. have them at all
prices. Our cheapest is
$1.50, we also have some
filled with down at $6.50
and a few beautiful silk
ones at

$14.00 and $15.00.

Pillows.

A good quality.
22x22 S1.25
lSxlS '

nil 4x14 ... 50
subject,, with snk Fl05S

22x22 75

lSxlS 40

l'lx.14. -

Gome and inspect them;
they are really good
values.

S$$$$5S5$

S.
of all

25
at

also
of

Blankets.

and

Weather

4.00. a pair
white Blankets,

color
We have them to suit all
pocketbooks. a beau-
ty made in California for

$7.00.

Pincushions.

We have them in all

sizes, small

If want to

we have them as

sizes as

4x4

The Genuine ScriVen's EJas- -

Seam Drawers

that is marked "Scrivens."

Wo that this drawer is far superior to anything

in the market.

75 cents per pair or $8.50

.SA- -

City Furniture Store
H. H. WILLIAMS, Manager

Love Building, Nos. 534-53- 6 : : : : Telephone

PORT STREET.

A new line of BABIES-
- CRIBS, CRADLES and CARRIAGES.

Parlor, Bedroom and Dining Furniture.
Special attention paid to Undertaking and Embalming.

WHIPS WHIPS WHIPS
Per S. Queen 75 d97.cn o

whips styles and grades

Prices from cents to $10.

Dozen lots reduced prices.
We a full line
Harness Supplies.

- LIKCOLK BLOCK.

TELEPHONE

I

Buys nice
Woolen

assorted borders.

Get

and large.

you make one,
small

inch.

tiG

See every drawer
claim

received

dozen.

t

D. 0. HAMMAN.
SO. 639, KING STREET

P. a BOX 791
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CHI Of HONOLULU

1 Wonderful Progress in
I the Artistic Dis-- i

plays Here.

SOME VERY ATTRACTIVE WORK

2IESCHAXTS ALSO BELIEVE IS
i ABTISTIC ADS XS THE

j BEFXJBLICAN.
I

I These Go Hand in Hand "With

Showv "Windows in Attracting

the Attsntion of Cus-

tomers.

The art of show window trimming was

develop '8 America. It is seen.at iu
merchandise palaces of ew

best iu the
V-.-- 1- T'hilwlelnhin an'l Chicago. The

from experiment to jwr- -
..iir has pa-se- d

f, tiun in the space of twenty years. A

.stuate from this practical school of fine
i . - H..u1 fim Tnnll Wallarcs lias oeen suiuuiuum " -
namakerS store to serve as expert in judp- -

ins installations at the Paris exposition.

The art was perfected in .vmenvu.

was no accident that the best window
found in Wiu-naaiak- er

trimmer :n America was
-- tore. The logical seeker for

a master in this Hue will go to establish-

ments That are prominent in the adver-

tising pacs of the newspapers. Wan-Mm.K- .r

, bhow windows and

is-- without a peer as a newspaier adver
se ti-e- r. .

, Thi mueh merely to substantiate the
$ tatcr..ent that the show window and the

. .... .N .? . ..fin .t.t(iriy i newspaper auverusemeui uie ." ..-- ..

t . . - t :.. . ., nMinn(tnll n ?lil
in tlie domain 01 ousmess iuum
nnhlk-irv- . and are the fairest maiden

that have been inipres-e- d into service since

the advent of business probity, wuicn

was in the early English twilight.

The show window in Honolulu has
i.toiv mm to the front with great

..:.i.. t.-vi- . row 5r liml been neglected

alone with other modern metliods of ex-- g

ploiting the stock of Honolulu merchants.

8 Here, as everywhere else, the evolution

8 I of the show window has been hand iu

$ j hand with the growth of newspaper ad-- $

vertisinc. A close observer will have

Lt;i fJinr an improvement in one

branch of publicity in turn is reflected

in a like improvement in the other.

846

Influence of The Republican.

When The Republican entered tue
medium and setadvertisingfield as an

the pace for advanced,
artistic displayed advertisements, it was

f inn?- - Jipfore an improvement was

no:ed in the windows of the merchants

carryinc in The Republican.
Thf. merchant wl'0 places a big ad in

The Republican turns to his show win

dow and displays to the best advantage
ibe special line he may be pushing at
the time. When he is advertising a great
drive on handkerchiefs in the paper he

doer not dress his show window witn
l.neiorv. When his window is ar'ayeJ
with bicycle lamps he does not advertise

wa'king sticks.
A stroll through the business portion

of Honolulu gives an excellent apportuni-t- v

to study the growin; art of window

!nss!H2 n a city wnere i - mi: m "- --

an innovation of viiite recent dnfe.

the same variety of t:i-- te thai1

: .r. 1. f.in ml n the Ions, crowded strtets

I of larser cities. There are reason- - wl:

is the shop windows of Honolulu shoul 1 be

I

the most attractive in tlie worm, i

buildings with their deep, wide

plate class windows, offer plenty of room

for the most elaborate designs. The
-- nn,U on the shelves are the finest and

richest that are handled in the marts of

trade, and the buying public in Honolulu

has money and the proper appreciation

of anything when it 1 shown up preiruj.
Then, besides, there are acce-on- es here

for use by the window artist that make

his fellow worker in Chicago mad with

envv. lbese accessories inc mc ....-.- -

and ferns and palms that are so abund-

ant on every hand. They are good help-

ers in attaining beautiful effects in win-

dows.

Talk With a Window Dresser.

In a chat with a man who has been

makins attractive show windows in Hono-

lulu for more than two yi-ar-
s a Republi

can representative was told a sreat deal

alKMit the local public taste aim noiw--

lulu fad- - in this line. He said the Hono

lulu public instinctively tauooeu w
freak and mechanical monstrosities tuat
had such a ran in the States two years

na window advertisements. Even

realistic representations of eventful oc

currences in history are away ietow iar
5n ITttnolulu. as window attractions. -

flag, on Decoration Pay, nestling among

an exhibit of the newest fabrics in spring
dress goods, is a better busiuess drawing

card than a whole national cemetery, witn

rows of uniformed sentinels, standing in

a store window, bare of merchandise.

Some Attractive Windows.

Take a look at the windows of B. H.
Ehlers & Co as they appeared a few

days ago. One contained a display ot un-

derwear, arranged on neat metal racks.
Another was filled with organdies taste
fully draped and set off with trimmings

of Valenciennes lace. Another was niieu
with plain pillows, relieved by appropri-

ate placing of frinses and a proper back
ground. In a fourth window was a dis-

play of blankets. Symmetry of arrange-

ment aud color harmony causht the nt--

tention of the passer-by-. 1'ausms to ad-

mire the idea of comfort took possession
of the spectators mimu aud a neat jjia-car- d.

on a level with his eye. told in
black figures the price.

Tlie show window had done its worc.

It had produced a clean cut impression.

It had created a single idea. It had ed

these adroitly.
Underwear, organdies, pillows and blan-

kets were talked about in this store's ad
vertisement in The Republican. Mr. Cul- -

linen dressed the window: a competent
ad-sett- er arranred the message for the
nHiton of Ms natwr. The result of this
center-sho- t advertising was big salesat
this store of underwear, organdies, pillow
and blankets.

At the Mime tiHie O. H. Walker of the
White Houw had a taking display of
hirt waists ia kk froat window. If asked

wfeat k wa dririar at in that winiiow

have said: l " everybody who

pass this store to think of shirt waists.
Bd to think of thea in a pnrcbasiaz

frame of raind. I've jacked the price in

rhf rentT and oavs anaute-- t

--o fJiv won't fighc

Taos in an inoffensive, quiet, artistic

irav th po-in- r publk is exhorted to
nW inside and discos the question to p

daish. .
--I tfcink a tooch of novelty k a good w--

n-- . wrrc as spice is a show win--

,kw. sikl ilr. Walker. bct treass nave

so legitimate place with me. Ilandsoaie

wl do their own taismr. proper..

Arranrr-- in the show window. I believe

in reinforrinr tbe--e displays witn ?oi
aewTir advenilins. 1 have reaped

excellent results from my space in The
Republican. I think your pair J'14
rowl returns for money spent in adver-

tising."'

Avoids Sensationalism.

The "Kasb" has two store fronts with

windows affordins excellent facilities for

the display of mens furnisnings. .--.

SchoenfeW looks after the window dress-in- ::

Fort and Hotel streets.at the srbre on
He savs: "1 believe in plain, pracucji
window dressing I avoid everything sen-

sational. I go un the theory that it a

man wants a shirt he does not care to

look into a window at a fancy doll. I

show him a shirt, and of course hope it is

the rizht kind. 1 make my displays of the

nicest latest and best goods, and arrange
desisned to make thethem in a manner

pedestrian jmu-- e and consider. If he

tops. he will involuntarily find himself

absorbing price information from the tag-- I
pin to each fragment. I change the

lineo every two weeks."
W. L. Fletcher of the Sachs Dry Goods

Company cast his eyes over a handsome
.i: ..i.,,- nf iiriMif nrmndies. sateen- -, fou

lards and laces in the show window, aud

said:
'We use nothing in our show windows

but what we have to sell. The arrauce-me- nt

N intended to !e alon lines that
will appeal to the scum; of the beautiful,
which is strong in everylwdy. Each ar-

ticle added to a window must harmonize

with the others. The colors must be lined

up in a way that will aom quarreisouie
effects, and when one has succeeded iu

nrianiiiff a xood effect a
feature should le added to com-

mand the attention of the
.Mi--s Haniinerschlag does the window

trimming for the firm of Whitney &

.Marsh. She had just fini-he- d a di-pl- ay

of silk waists and' petticoats when she

was piven a chance to expatiate on her
ideas of the objects and purposes of win-

dow dressing. She said:
"I find that hue Hues attract immedi-

ate attention when displayed in the win-

dow. I object to freakish schemes of

window decoration. My employers carry--

lines of goods that afford ample material
for dressing a window in a way that will

win the attention of persons on the street.
It is not necessary for us to resort .o

mechanical novelties or outrageous mon-

strosities to get people to look in at the

windows. I like a plain exhibition of
goods .and consider that a large

perceniase of the women have similar
likes. When we have new importations,
samples go into the show window.''

Musical Instruments Attractive.
W. D. Adams, the man who looks after

the windows for Bcrgstrom. the mu-i- c

dealer, said: "We always hae a piano

iu tlie window. Musical instruments are
attractive and splendid window displays

can be made from their combination.

If we have a specialty sale of small in

struments, a pretty display can be made

of mandolins and guitars. On special

occasions we move all the instruments
out of the window and make a special

feature for the Occasion. e did tuis
when the Shriners were here. We turned
our window into a desert of Sahara
and lotted it with lumbering camels and

wandering Shriners. As a regular thing,

we keep our advertisement in The Repub-

lican to work in unison with the sermon

we are preaching from our show win-

dow.''
W. R. Calef a professional designer

.mil window trimmer recently arrived
from San Francisco and is in the em-

ploy of the Pacific Import Co. Mr.

Calef said. "The most practical window

is the best window. The best window

window is usually the one with a few

handsome roods properly arranged. The
mind of the paser-b- y cannot clearly

rrap a mass and jumble of merchandise.

It can note a few article, lhe wise
window dresser will bear this in mind.

He will thus rive emphasis to the mes-sar- e

he wishes to convey to the public.

An uncrowded window rives each article
a chance to avert its value. The main

tbinr to bear in mind in dre-si- nr a win

dow is the color scheme, nanr.ony at-

tracts without letting the person attracted
know anything about it. The spectacular
nml mechanical devices in window adver
tising are out of date. They advertise
the tore. stand or location, but rive no

idea of the roods kept in the estal.:ih-meut.- "

Mr. Calef showed a plain, neat wiudow

dressing that bore out his excellent idea-- -.

Lace curtains formed the central idea.

They were beautifully draped. A back-

ground of tapestry and a floor of manv

colored rugs served to give prominence

to the main idea.

Typewriters and Bicycles.

H. M. Patten, who looks after the
front for the Pacific Cycle Company,

plays a great number of fine tunes on
I two strings. He exploits type-write- rs

and bicycles. The best typewriting dis-

play that one will see after travelling
many a day is the one shown in the win-

dows of this establishment the past week.

On the bicycle side a first-clas-s effect is

obtained from a sensible arrangement of

bicvele lamps. The window is not loaded

dowu with a "multitudinous jumble of sun
dries, but the loud and lasting impression

of a trumpet speech on bicycle lamps

rincs in the ears of the people who pass
fnr a block or two. Mr. Patten is an
other believer in one idea at a time both

in his window dressing and in his ads in
The Republican.

E. W. Jordan is a merchant of the old.

successful school, who mixes with the old

virtues the best ideas of modern business

methods. He believes in artistic effects.

He studies the best ideas and brings them

out in his show windows. Joseph Kuhia
does the work. He uses the finest im-

ported novelties in bidding for the atten-

tion of the public ,
The grocer has an advantage oyer other

merchants when he comes to dressing his
windows. He appeals to a daal taste. He

ii . . . nffi r-- m B

--.n tmvat a stroeslv to the artistic in

stincts of th public and at the sasse rise
leapt th? palate by arrayms ta cnoces
foods fcefor an ever huarry throz. The
attractive displays of canned and bottled

swds always to be seen at Salter &

Waity's. and tfc pa00113 rwK thiass
ia the window of H. May & Co in the
Boston block, are cases in point.

L-- B. Kerr, who knows the secrets of
successful Ewrchaadrslnr as a navigator
fci.--. the whiais of the stars, says that
h resrete that etrcBiastatsces do not per--

tnit him to exitloit his ware- - in aeep.

wid plate slass windows. iut ne suc-..-vfn-

nvrmes the handicap by push--

inz harder on the adverasinr throttle.
He has as much faith in a newspaper ad-

vertisement as in the bizcest show win-

dow in the world. He said:
"I am quite pleaded with The Repub-

lican as a substitute for show window.
ti, r.iJt aiv always, immediate and
satisfactory- - IV consider The Republi

and wisa tor n.can our real live paper,
ramnktp snffPSS.

The interior of Mr. Kerrs bic store on

Queen street is piled hiR with the best

roods the markets afford, and somehow
at- - trr Jms mann-e- d to let the people

know he has the stuff. Within a month

he has imported over 000 cases of dry
roods, and thanks to the well set ads in

The Reouldican he can dispense with

is

rorreous show windows until the con-

tractors have time to erect a building

that will fill the bill.

A Village Blacksmith Saed His Little Son's

Life.

Mr. n. H. Black, the well known vil--

i." hUuksmith at Grahamsville. aulli- -

van county, X.' Y., says: "Our little son.

7, years old, has always been subject U

croup, and so bad have the attacks been

that we have feared many umes taat ne

would die. We have had the doctor and
used many medicines, but Chamberlain's

Cough Remedy is now our sole reliance.

It seems to dissolve the tough mucus and

y rivins frequent doses when the croupy
found that thesymtoms appear we have

dreaded croup is cured before it gets set-

tled.' There is no danger in giving this
remedy for it contains no opium or other
injurious drug and may be given as con

fidently to a babe a.-- to an adult, tor
sale by Benson. Smith & Co.. general

arents, Territory of Hawaii.

9 : 3 'I' 'v 't' 'i' ' -' ' '

- ATTRACTIVE COyTRACTS.

: During the past few years the
; Provident Savinr- - has put out a

few very attractive contracts that
are being purcliaseu in greaiei
(liiantities each year by tho-- e who

are seeking insurance in a strong.
company. This is the

best indication of the quality of

the goods the Provident has to

sell. I. R- - Burns, resident man- -

acer : office in new Magoon build- -

ing.

$ S V S -- v ? S ?' & $

BISHOP & CO.,
SfiVIflGS BUM

Office banking buildinjr Mer
chant street.

Savings Deposits received
interest allowed this Bank

cent, annum.
Printed copies K$r-ulation- s

obtained applica
tion.

BISHOP CO.

Pantheon Shaving

Parlor
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BATHS- - cold

G. H. BROWN
5AN1TARY PLUHBER.

Estimates made everything the
plumbing

Office Territorial Stables Building. King
Street.

PHONE

i -

"
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MAIN 48.

"The man that content

whisper down a well.

About the kind and quality

of goods he has sell,

Will never make one-ha- lf

many dollars
As he who climbs a tree and

"HOLLERS."

A
LL ABOUT THE XICE

LUNGH
THE NEW HGUKD BAKERY

nml in itsx,3 fLrShwT onlv first--

dass Bakery could afford to furnish
Booms, reserved foratthe price.

Wrnlke lunches also coW sliced
bamTcbeeJe and sardine sandwiches,

toany quantities, basket picnics.

Ntw England Baktry

j. emu una,
pffoM

Hotel Start ;-- -

& Tr?J

PEOPLE'S PROVIDERS

I. S. Siiclis Dry Goods Co.

LIMITED.

JOBBER5
.

fD RET4ILER5

0j CAX IVVEIABLY BUY FROM "US. A

single yard or Article at less than Wholesale

prices. There is certainly no one store, or com-

bination ol stores, can quote prices that we cannot

match and ottimes go one better. All that

ask is, that the Ladies Kxamine Our

-- HMMENSE STOCK-:--

We hav.e sufficient confidence the Styles

and Qualities of Our Wares know that it is'ut-terl-y

impossible match them, let alone bent

them. ,

We have some genuine surprises values in

Every Department

K. S. Saclis Dry Goods o., LM.

;' B

AAA S

i$ ill

B

llllm
I &&"'!&

"'--- m

II. .j.jsl
jfe'ilB

Jf jJ OfTTV "

i . ?:ft ...t I ,y j '...-- . -
h n. i ' 'r .s-i:-.- - --s. ; -

Mr. n w. iv r l x r.

Hotel Street, Near s4siEi' 1 y
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OUE STOCK OF

BUGGIES, PHOTONS

1

SURREYS, RUNABOUTS
larger and more complete than any other stock in

"We also carry a full line of

Delivery and Express Wagons,
Farm Wagons, Dump Garts,

Etc., Etc., Etc.
We invite inspect our stock whether you.

wmt buy now or later.

We are Sole Agent for tlie STUDEBAKER

Kr

a. scHuriAN
Merchant Street, between Fort and Alakea Streets- -

BELnORdL
XOUSO STXKET, Alapl

Thfffln Squt..

w5r-)J-L

Jfewly furnished rooma with board.
I Also table board. Telephone Blue 3371- -
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